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Presenter
Presentation Notes
We are excited to be here today at the BC Seafood Expoo to give you a brief introduction on our Buy BC Marketing Program.My name is Andrea Hoerger and I am a Marketing Consultant with the Ministry of Agriculture. I would also like to introduce my colleague Arnav Nagpal who is the  Senior Program Developer for Buy BC.



Overview

1. What is Buy BC?
2. How is Buy BC being supported? 

i. Buy BC Website and Social Media
ii. Buy BC Province-Wide Ad Campaign
iii. Buy BC Retail Promotion with Thrifty Foods

3. What are the benefits of being logo licensed?
4. How to apply for logo licensing and funding
5. Questions

Presenter
Presentation Notes
A brief overview of what we will cover in this presentation.



What is Buy BC?

• Government-led marketing program launched in 2017 to assist local food and beverage 
producers and processors grow their market share within BC.

• Local businesses can: 
o Incorporate the Buy BC logo on packaging and marketing materials to assist 

consumers in identifying BC products.
o Apply for cost-shared funding to undertake marketing activities in BC.

• The Buy BC Marketing Program is supported by a website, social media, advertising 
campaign, Buy BC events and promotions.

Presenter
Presentation Notes
Buy BC is government-led marketing program that was launched in 2017.The program assists local food and beverage producers and processors with expanding their market share within BCBusiness can apply for logo-licensing so consumers can easily identify BC products in stores.In addition to logo-licensing businesses can also apply for cost-shared funding to undertake marketing activities within BCThe Buy BC Marketing Program is supported by a website, social media, advertising campaign and events. 



Buy BC Website and Social Media

• Our website buybc.gov.bc.ca includes information on Buy BC 
events, funding, licensees and other resources.

• @EatDrinkBuyBC promotes the Buy BC brand and shares 
information on BC food and beverage products (and the 
restaurants, food service establishments and retailers that sell 
and promote them) on Instagram, Facebook and Twitter.

Presenter
Presentation Notes
As part of the Buy BC Marketing Program, we launched a Buy BC website which includes information on events, funding, resources and activities. We are constantly updating and expanding the site so please keep checking back for more information.We also have social media presence on Facebook, Instagram and Twitter. You can find us on all those platform under @EatDrinkBuyBC. Web traffic: 39,544 visits in total during summer campaign (Jun 19 – Sept 4)40,115 visits in total during fall/winter campaign (Oct 4 – Dec 23)471 visits with no ads in market (Sept 6- Oct 1)



Buy BC Province-Wide Ad Campaign

• Comprehensive 
government-led 
advertising campaign 
launched in June 2018.

• Includes digital, print and 
transit advertising focused 
on encouraging 
consumers to “Reach for 
BC” food and beverage 
products when making 
purchasing decisions.

Presenter
Presentation Notes
One of the most critical component of our Buy BC marketing program is our comprehensive province-wide advertising campaign.The campaign was launched in June 2018, and since then we have rolled out digital, print and transit ads.The ad campaign is focused on encouraging consumers to Reach for BC food and beverage products when shopping at their local grocery store or dining at the local restaurant. Summer:Total social media impressions for the summer campaign were 11.4M, 2.3% higher than the fall/winter campaign at 10.9M impressions.Total impressions across all mediums for the summer campaign were 36.9M, 11.1% lower than the fall/winter campaign at 41.5M impressions.



Buy BC Retail Promotion with Thrifty Foods

• First retail partnership for Buy BC 
is with Thrifty Foods

• A kickoff event was held in 
Langford, BC at the new Thrifty 
Foods Belmont store on June 1, 
2019

• 25 stores will identify Buy BC 
products with key branding in 
each store 

• Comprehensive government-led 
Buy BC ad campaign focused on 
driving consumers to look for the 
Buy BC logo in retail stores will 
launch in next few months

Presenter
Presentation Notes
Thrifty Foods is the first grocery chain that is featuring the Buy BC brand in its stores on Vancouver Island and the Lower Mainland.There was a kick-off event in front of the brand-new Thrifty Foods Belmont store where B.C. seafood and fish, including wild B.C. halibut was profiled. The event was held in collaboration with the B.C. Seafood Festival.Over the summer, consumers can expect to see the Buy BC brand on grocery shelves in other Thrifty Foods stores.Comprehensive government-led ad campaign that is kicking off in next few months will drive consumers to look for the Buy BC logo in retail storesThrifty Foods is a long-time leader in sourcing and promoting B.C. products and is currently the only Buy BC retail partner and we couldn’t be more pleased about this partnership.



What are the benefits of being logo licenced?

 Expand market share and sales
 Increased province-wide exposure
 Build consumer awareness and 

appreciation for your products
 No cost to participate

Presenter
Presentation Notes
First of all, when companies add a Buy BC logo to product packaging it enables consumers to easily identify and purchase local products which in turn will help the company to expand their market share and salesSecondly, it will increase the exposure across the province: Licensed products will be promoted through a comprehensive marketing and promotional campaign, which includes exposure through print, digital and social media channels.Thirdly, it will help businesses build consumer awareness and appreciation for their products. Why? Because consumers can trust that these certified Buy BC products meet specific criteria regarding their connection to BC as the place of origin.No cost to participate



How to apply?

• To apply for logo licensing and cost-shared funding visit 
https://iafbc.ca/buy-bc/

Presenter
Presentation Notes
I’ll be going over the logo licensing component and the cost-shared component. As previously mentioned, the program is administered by the Investment Agriculture Foundation of British Columbia on behalf of the Ministry of Agriculture To apply for logo licensing and cost-shared funding, one can go directly to the webpage listed on the screen.

https://iafbc.ca/buy-bc/


Who is eligible to become licensed to use the Buy BC logo?

• B.C.-based organizations that are selling or marketing one or 
more products grown or processed* in B.C., including:

 Industry associations/boards/councils
Agricultural fairs and farmers’ markets
Primary producers, processors and cooperatives
Grocery retailers, wholesalers and distributors
Non-profit organizations

Presenter
Presentation Notes
First up – who is eligible to become licensed to use the Buy BC logo?Industry associations, boards and councilsAgricultural fairs and farmers marketsPrimary producers, processors and cooperativesGrocery retailers, wholesalers and distributorsNon-profit organizationsThese organizations must have a head office in B.C. or be entitled to do business in B.C.And must be selling or marketing one or more products grown or processed in B.C.



Who is eligible to receive cost-shared funding?

• B.C.-based organizations that are selling or marketing one or 
more products grown or processed* in B.C., including:

 Industry associations/boards/councils 

Agricultural fairs and farmers’ markets

Primary producers, processors and cooperatives 

Presenter
Presentation Notes
Now I will move on to  the cost-shared funding component,First off – who is eligible to receive cost-shared funding?Industry associations, boards and councils are eligible to apply, but they must have the ability to contribute 30% of the total project budget, in cash, towards eligible costsMust have the ability to contribute 30% of the total project budget, in cash, towards eligible costsAgricultural fairs and farmers’ markets are also eligible to apply, but they must have the ability to contribute 50% of the total project budget, in cash, towards eligible costsMust have the ability to contribute 50% of the total project budget, in cash, towards eligible costsAnd primary producers, processors and cooperatives are eligible to apply, but they must:Also have the ability to contribute 50% of the total project budget, in cash, towards eligible costs; and,have total annual gross revenues of at least $30,000/year for the most recent two yearsIt is important to note that any organization that wants to access cost-shared funding, must become a Buy BC logo licensee so that they can use the Buy BC logo on marketing and promotional materials – which is a requirement of receiving cost-shared funding.  



How much funding can businesses/associations receive?

• Producers, processors and cooperatives can receive between 
$5k to $45k, depending on annual revenues, with government 
contributing 50% of eligible costs.

• Industry associations can receive up to a maximum of $75k, 
with government contributing 70% of eligible costs.

Producers, Processors and Cooperatives

Annual Gross 
revenues for most 
recent 2 years
$30k- $50K

Annual Gross 
revenues for most 
recent 2 years
$50k- $100K

Annual Gross 
revenues for most 
recent 2 years
$100k- $150K

Annual Gross 
revenues for most 
recent 2 years
>$150K

$5k $10k $30K $45k

Presenter
Presentation Notes
This slide shows the maximum eligible funding per year, per applicant, as well as the cost-shared ratio for each applicant type.As you can see the Maximum Eligible Funding per year forProducers, processors and cooperatives ranges from $5k to $45k, depending on annual revenues, with government contributing 50% of eligible costs.First application deadline/adjudication each year:$500,000 of Program funding will be allocated to support eligible projects for industry associations and $100,000 of Program funding will be allocated to support eligible projects for agricultural fairs and farmers’ markets. 



What activities are covered under the Cost-shared Program?

• Labelling Products/Packaging with a Buy BC Logo 
(**producers/processors/cooperatives only**)

• Marketing Collateral and Promotional Tools

• BC-Focused Market Development Activities

• Media Advertising  

Presenter
Presentation Notes
This slide provides an overview of the types of things that can funded:Labelling Products/Packaging with a Buy BC Logo (**producers/processors/cooperatives only**)E.g. Designing/redesigning and printing of product labels/packaging which incorporates the new Buy BC logoMarketing Collateral and Promotional ToolsE.g. Designing, developing, translating, printing/producing Buy BC-branded flyers, posters, brochures, rack cards, stickers, banners, sell sheets, shelf-talkers, point-of-sale materials, shopping bags, aprons, placemats/coasters, etc.BC-Focused Market Development ActivitiesE.g. Undertaking domestic-focused activities to promote specific products, such as participation in tradeshows, food fairs and sales exhibitions; conducting in-store product demonstrations; delivering in-store retail/restaurant/food service promotions; etc.Media Advertising:  E.g. Developing and producing Buy BC-branded media advertising to promote specific products within B.C., including print, broadcast and online advertising campaigns.



Upcoming Buy BC events

• The Journey of Food Exhibit at the PNE, Vancouver starting 
August 15, 2019

• Every Chef Needs a Farmer, Every Farmer Needs a Chef 2019, 
Vancouver on November 12, 2019



Questions?
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